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Who Doesn’t Want a Burrito Blaster?  
Make Magazine Inspires New TV Show, “Make:”

 on Public Television
St. Paul, MN (November 18, 2008):  There’s a new DIY techno-trend sweeping the country called the “Maker Movement.” The New York Times dubs it “An insurgency of the inventive, the curious and the technologically restless,” and the St. Louis Post-Dispatch calls it “Martha Stewart for supergeeks.” Whether it’s inventing, “reventing,” recycling, or upcycling, the Movement is all about creativity, discovery, and a return to hands-on ingenuity.  And that’s exactly what viewers will experience in January 2009, when the slightly subversive but totally engrossing DIY series Make: premieres on Public Television stations nationwide and on the web at www.makezine.tv.
Make: is inspired by the popular Make magazine, which galvanized the new Maker Movement.  In only three years, the magazine’s circulation quickly soared to over 100,000, and the magazine’s annual two-day festival, Maker Faire, pulls in 65,000 fans.  So the jump to television (and an even larger audience) is a natural step for the magazine that the San Francisco Chronicle said “would impress MacGyver.”
Each week Make: offers an edgy melting pot of all things DIY – the greatest Makers, projects for viewers to make themselves, and a sample of the web’s most fascinating projects.  Each episode will profile the inspiring Makers who are fueling the DIY movement, like The Flaming Lotus Girls, Jake “Steampunk” Von Slatt, and Mister Jalopy.  And don’t you dare throw away, well, anything! In the “Maker Workshop” segment, expert John Park will show you how to transform an old VCR into a programmable cat feeder, sculpt an easy chair from a shopping cart, and boost your digital TV signal with a fistful of coat-hangers – just in time for the digital transition in February.  Finally, the “Maker Channel” segment plugs into today’s user-generated video revolution, with videos of unusual projects, submitted by the Makers themselves.  Want to print an etching on your latte?  Secretly turn off that blaring TV at the airport?  Maker Channel’s the ticket.
“The passion in the Maker movement is completely contagious,” explained Richard Hudson, series Executive Producer.  “Everybody’s got a bit of the Maker spirit of curiosity and discovery.  If you have an imagination, wonder about technology, and if you just like cool stuff – you’ll love Make:.”
A short preview of Make: is currently online at www.makezine.tv, where each weekly episode will be posted beginning January 4th, 2009.  
Major funding for the series is provided by Geek Squad and it is distributed by American Public Television (APT).
For more information, or to speak with a representative from Make:, please contact Mark Ballard at 212.255.8455 ext. 225 or mark@rosengrouppr.com. 
About tpt NATIONAL PRODUCTIONS:

tpt National Productions is among the primary content producers for the public television system.  In addition to crafting award-winning series, documentaries and specials, tpt National Productions amplifies its reach and impact through innovative websites, educational outreach programs and community engagement initiatives.  By creating informative and entertaining content, tpt National Productions deeply engages millions of adults and children around the nation and the world. 

tpt National Productions’ diverse portfolio includes the family science series Newton’s Apple and DragonflyTV; documentaries Hoop Dreams; Benjamin Franklin; Liberty! The American Revolution; The Forgetting: A Portrait of Alzheimer’s; DEPRESSION: Out of the Shadows and financial specials like Suze Orman: Women & Money. For more information visit www.tpt.org/national. 
About American Public Television (APT)
With more than 10,000 hours of programming in its library, American Public Television (APT) has been a prime source of programming for the nation’s public television stations for 47 years, distributing more than 300 new program titles per year. APT milestones include distribution of the first HD series on public television and the 2006 launch of Create™ — the TV channel featuring the best of public television's lifestyle programming. Known for its leadership in identifying innovative, worthwhile and viewer-friendly programming, APT has established a tradition of providing public television stations with program choices that strengthen and customize their schedules, such as Carreras Domingo Pavarotti in Concert, Winged Migration, Battlefield Britain, Rudy Maxa’s World, Globe Trekker, Rick Steves' Europe, Great Museums, Jacques Pépin: Fast Food My Way, America's Test Kitchen From Cook’s Illustrated, Broadway: The Golden Age, Lidia's Family Table, California Dreamin’ – The Songs of The Mamas & the Papas, Rosemary and Thyme, P. Allen Smith's Garden Home, The Big Comfy Couch, Monarchy With David Starkey, and other prominent documentaries, dramatic series, how-to programs, children’s series and classic movies. For more information about APT’s programs and services, visit APTonline.org.
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